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Under Armour Men's UA Proto Power Trainer
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Something is usable
if it behaves 

exactly as expected.

-- Joel Spolsky



What I want, what I really really want

• I want to type 2, 3 or 4  words into Google

• I want to use my own words, not yours

• I want you to handle my typos and misspells 
• I want to find your ad on page 1, above fold

• I want ad copy which helps me choose 

• I want a landing page which loads quickly
• I want a landing page which lets me do what I 

want to do me as quickly as possible
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“You’re not listening to me.”
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“I’m lost.  You broke your promise.”
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Keywords
• Under Armour Men's UA Proto Power Trainer

• Brand variants: 
Under Armor, Under Armour, UnderArmor, 
UnderArmour, UA

• Proto, Proto Trainer, Trainer, 1096003
• 5 x 4 = 20 phrases

• KW research vs. Shotgun
– Large term list
– Detailed Tracking
– Start broad match for research, refine to exact
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Good  PPC copy sells retailer, not SKU

“Why should I buy this from you?”

GoBros: $99.98, $0 ship, $0 tax
Dicks: $99.99, $0 ship, $0 tax
UA: $100 + $9 ship, $0 tax

“Official site” – OK, not great
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“I’m still waiting…”
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“What is this?  What can I do here?”
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SKU page
• Slow

• Flash!
• Buy button below fold

• No “Why Shop” message
• Internal scroll bars

• Small font
• Red buttons

• No ratings, reviews, testimonials
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Page testing
• Conversion is the secret weapon of PPC.

– Offermatica, Optimost, Sitespect, GWO
– Destination, Split, MVT

• Ideas:
– Buy button above fold
– Bigger font
– Friendlier color palette
– “Why shop” institutional
– Guarantee on page
– Reviews and ratings
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Testing To Improve Conversion

• SKU pages
– Color, size, location of buy button
– Location, prominence, and contents of 

guarantee
– Number, size, and location of images
– Headline

• Category pages
– Grid vs. list, how many
– With and without hero
– Headlines

• Patience, batting .300 isn’t bad
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Give us what we want, what we really really want…

• I want to type 2, 3 or 4  words into Google

• I want to use my own words, not yours

• I want you to handle my typos and misspells 
• I want to find your ad on page 1, above fold

• I want ad copy which helps me choose 

• I want a landing page which loads quickly
• I want a landing page which lets me do what I 

want to do me as quickly as possible
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…and we’ll buy, really really buy, from you!



Thanks!

Alan Rimm-Kaufman
alan@rimmkaufman.com
rkgblog.com
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