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Outline
• Search Marketing in Context

• Paid Search 
• Keyword lists
• Copy
• Landing Page

• Keyword Economics
• Bidding based on performance

• Web-site Usability
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Search Marketing in Context

• Marketing Goals
• Branding
• Direct Marketing

• Marketing Channel
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• Product Placements
• Print
• Direct Mail
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Keyword Search: On Engine
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Keyword Search Overview

• Demand Responsive - Pull, not push
• Pay Per Click (PPC)
• Semi-auction environment
• Tracked at the keyword level
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Nuts & Bolts of Paid Search

• Keyword Lists
• Ad Copy
• Destination URLs
• Bid Strategy
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Keyword Lists

• Think like a customer
• Product categories, product names,  

brands
• Misspellings, synonyms
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Copywriting

• Sell store rather than product
• Repeat search phrase in title
• Mention offers
• Specific, not too general
• Brand Recognition – why shop us?
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Examples of Google Ad Copy

Search ‘american standard sinks’

American Standard Sinks
American Standard Faucets & Sinks.
Full Selection- Low Price Guarantee
Faucet.com 

Search – ‘gold necklace’

Gold Necklace at Zales
Fine necklaces to fit your budget.
Free shipping over $199 at Zales.
Zales.com 

Search – ‘maxtor hard drives’

Maxtor Hard Drives
Business data storage and drives .
The Right Technology. Right Away.™
CDW.com 

Search – ‘dog beds’

Dog Beds at PetSmart
High quality, specialty dog beds .
PetSmart - what pet parents need.
www.PetSmart.com 
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Destination URLs

• Target landing pages to search 
phrases

• Test different landing pages
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Search Phrase = “dog gates”
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Economics
• Defining success & metrics

• Sales
• Earnings
• Efficiency
• Branding

• Mini P&L statements by phrase
• Advertising Cost / Sales ratio (A/S Ratio)

• Reasonable profit proxy
• How much can I afford to spend per $1 sales?

• How much should I bid?
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Keyword Economics

--8.01%$000$1.14 $134 1171,461XXXXXXX XXX

--2.56%$000$0.51 $213 42016,381XXXXXXX XXX

54.52%0.45%9.38%$280 11$0.69 $153 2222,366XXXXX XXXX

64.27%0.23%1.98%$1,479 178$0.28 $950 3,447174,430XXXXXXX

71.85%0.42%5.22%$144 22$0.22 $103 4799,182XXXXXXXXXXX

72.21%0.31%3.13%$844 75$0.38 $609 1,62351,927XXXXX

25.29%1.14%7.55%$520 22$0.75 $131 1752,317XXXX XXXXXX

30.78%0.29%4.71%$888 22$0.39 $273 69414,745XXXXXX XXXX

20.04%0.28%6.18%$1,231 63$0.23 $247 1,05617,089XXXXXXX

11.90%0.52%5.27%$4,668 198$0.36 $556 1,53129,063XXXXXXX

4.88%0.95%26.31%$22,158 16888$0.12 $1,081 9,31035,382XXXXX

A/SConversionCTRSalesItemsOrdersCPCAd CostClicksImpsKeyword

Aug. 7, 2006 - Sept. 17, 2006

MSN Paid Search
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Bid Strategy

• Performance of Keyword
• Statistical significance
• Time of day, day of week trends
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Driving traffic to the site

• Improve click-through rates by writing 
attractive ad copy
• Give a ‘preview’ of the site

• Focus on the site’s competitive 
advantages
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Down Comforters
Luxury Down Comforters, Pillows & 
Featherbeds. Handmade in the USA
Cuddledown.com
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Halloween Decor
Great Halloween decorations & gifts. 
Low prices, big variety, fun ideas!
TerrysVillage.com
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Choosing the landing page

• Home Page
• Category Page
• Product Page

• Promotions/Offers

• Search Results
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Landing on the Home Page

wedding supply, perfect wedding, wedding decoration s
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Landing on a Category Page

bridesmaids gifts, bridesmaid presents, thank you b ridesmaids
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Landing on a Product Page

just married flip-flops



Copyright 2006 The Rimm-Kaufman Group, LLC

Promotional Landing Pages

Down Pillows
Buy one, get one at half price!
Down Pillow Sale at Cuddledown.
Cuddledown.com
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Landing on a Search Results Page

calla lilies invitations, lily wedding invitation, calla lily wedding
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Landing Page Test

‘View All’ Page

- Product listings
- Product images with prices

Vs.Category Page

- Wordy category description
- Featured products in subcategories
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Landing Page Test

‘View All’ Page

- Shows full product selection

- Requires fewer steps to conversion

- Requires less thinking for customer �
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Optimizing Landing Pages

• First Impressions
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WebSitesThatSuck.Com



Copyright 2006 The Rimm-Kaufman Group, LLC

Web Sites That Don’t Suck
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Basic Design Notes

• Navigation
• Breadcrumbs

• Central Focus
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Basic Design Notes

• Limit choice
• Offer the user a “banana”

• Navigation
• Breadcrumbs

• Central Focus
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The “Banana”
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Basic Design Notes

• Navigation
• Breadcrumbs

• Central focus

• Speed optimization

• Limit choice
• Offer the user a “banana”


